LOCAL ECONOMIC AREA REPORT

Tehachapi, CA 93561

Presented by

Carol Lawhon
This report is powered by Realtors Property Resource®, a wholly owned subsidiary of the National Association of
REALTORS®

Copyright 2015 Realtors Property Resource® LLC. All Rights Reserved.
Information is not guaranteed. Equal Housing Opportunity.

6/1/2015

Tehachapi, CA 93561

Criteria Used for Analysis
Income:

Age:

Population Stats:

Segmentation:

Median Household Income

Median Age

Total Population

1st Dominant Segment

$57,535

40.1

34,234

Exurbanites

Consumer Segmentation
Life Mode
What are the
people like that
live in this area?

Affluent Estates
Established wealth--educated, well-travelled married
couples

Urbanization
Where do people
like this usually
live?

Suburban Periphery
Affluence in the suburbs, married couple-families, longer
commutes

Top Tapestry
Segments

Exurbanites

Comfortable Empty
Nesters

Middleburg

Home Improvement

American Dreamers

% of Households

2,644 (23.8%)

1,997 (18.0%)

1,478 (13.3%)

900 (8.1%)

849 (7.7%)

% of Kern County

6,185 (2.4%)

4,662 (1.8%)

5,745 (2.2%)

11,262 (4.3%)

16,173 (6.2%)

Lifestyle Group

Affluent Estates

GenXurban

Family Landscapes

Family Landscapes

Ethnic Enclaves

Urbanization Group

Suburban Periphery

Suburban Periphery

Semirural

Suburban Periphery

Urban Periphery

Residence Type

Single Family

Single Family

Single Family

Single Family

Single Family

Household Type

Married Couples

Married Couples

Married Couples

Married Couples

Married Couples

Average Household Size

2.48

2.5

2.73

2.86

3.16

Median Age

49.6

46.8

35.3

37

31.8

Diversity Index

32.6

30.6

46.3

63.4

83.3

Median Household Income

$98,000

$68,000

$55,000

$67,000

$48,000

Median Net Worth

$451,000

$258,000

$89,000

$162,000

$53,000

Median Home Value

$346,000

$187,000

$158,000

$174,000

$130,000

Homeownership

85.4 %

87.5 %

74.3 %

80.3 %

65 %

Employment

Professional or
Management

Professional or
Management

Professional or Services

Professional or Services

Services or
Administration

Education

College Degree

College Degree

College Degree

College Degree

High School Graduate

Preferred Activities

Contract for home care
services. Prefer natural,
organic products.

Play golf; ski; work out
regularly. Prefer to eat
at home.

Buy children's toys and
clothes. Go hunting,
bowling, target shooting.

Eat at Chili's, Chick-filA, Panera Bread. Shop
warehouse/club, home
improvement stores.

Own feature-rich cell
phones. Pay bills,
socialize online.

Financial

Invest actively; use
financial planners

Save/invest prudently

Carry some debt; invest
for future

Invest conservatively

Spend money carefully;
buy necessities

Media

Support public TV/radio

Listen to sports radio;
watch sports on TV

Watch country,
Christian TV channels

Watch DIY Network

Listen to urban or
Hispanic radio

Vehicle

Choose late-model
luxury cars, SUVs

Own 1-2 vehicles

Own trucks, SUVs

Own minivan, SUV

One or two vehicles
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About this segment

Exurbanites
This is the

In this area

In the United States

#1

23.8%

2.0%

dominant segment
for this area

of households fall
into this segment

of households fall
into this segment

An overview of who makes up this segment across the United States
Who We Are
Exurbanites residents are approaching
retirement but showing few signs of slowing
down. They are active in their communities,
generous in their donations, and seasoned
travelers. They take advantage of their
proximity to large metropolitan centers to
support the arts, but prefer a more
expansive home style in less crowded
neighborhoods. They have cultivated a
lifestyle that is both affluent and urbane.

Our Neighborhood
Established neighborhoods (most built between
1970 and 1990) found in the suburban periphery
of large metropolitan markets.
A larger market of empty nesters, married
couples with no children; average household size
is 2.48.
Primarily single-family homes with a high median
value of $346,000, most still carrying mortgages.
Higher vacancy rate at 9%.

Socioeconomic Traits

Market Profile
Exurbanites residents' preferred vehicles are latemodel luxury cars or SUVs.
They are active supporters of the arts and public
television/radio.
Attentive to ingredients, they prefer natural or
organic products.
Gardening and home improvement are priorities,
but they also use a number of services, from
home care and maintenance to personal care.
Financially active with wide-ranging investments,
these investors rely on financial planners,
extensive reading and the Internet to handle their
money.

Residents are college educated; more than half
have a bachelor's degree or higher; almost 80%
have some college education.
This labor force is beginning to retire. One in
three households currently receive Social
Security or retirement income. Labor force
participation has declined to less than 60%.
Unemployment remains low at 5.5%; more of the
residents prefer self-employment or working from
home.
Consumers are more interested in quality than
cost. They take pride in their homes and foster a
sense of personal style.
Exurbanites residents are well connected, using
the Internet for everything from shopping to
managing their finances.
Sociable and hardworking, they still find time to
stay physically fit.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri
classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source:
Esri 2014. Update Frequency: Annually.
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About this segment

Comfortable Empty Nesters
This is the

In this area

In the United States

#2

18.0%

2.5%

dominant segment
for this area

of households fall
into this segment

of households fall
into this segment

An overview of who makes up this segment across the United States
Who We Are
Residents in this large, growing segment
are older, with more than half of all
householders aged 55 or older; many still
live in the suburbs where they grew up.
Most are professionals working in
government, health care or manufacturing.
These Baby Boomers are earning a
comfortable living and benefitting from
years of prudent investing and saving. Their
net worth is well above average. Many are
enjoying the transition from child rearing to
retirement. They value their health and
financial well-being.

Our Neighborhood

Market Profile

Married couples, some with children, but most
without.

Residents enjoy listening to sports radio or
watching sports on television.

Average household size slightly lower at 2.50.
Found throughout the suburbs and small towns of
metropolitan areas, where most residents own
and live in single-family detached homes.

Physically active, they play golf, ski, ride
bicycles and work out regularly.

Most homes built between 1950 and 1990.
Households generally have one or two vehicles.

Financial portfolio includes stocks, certificates of
deposit, mutual funds and real estate.

Spending a lot of time online isn't a priority, so
most own older home computers.

Socioeconomic Traits
Education: 34% college graduates; nearly 66%
with some college education.
Low unemployment at 7%; average labor force
participation at 61%.
Most households income from wages or salaries,
but a third also draw income from investments
and retirement.
Comfortable Empty Nesters residents physically
and financially active.
Prefer eating at home instead of dining out.
Home maintenance a priority among these
homeowners.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri
classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source:
Esri 2014. Update Frequency: Annually.
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About this segment

Middleburg
This is the

In this area

In the United States

#3

13.3%

2.8%

dominant segment
for this area

of households fall
into this segment

of households fall
into this segment

An overview of who makes up this segment across the United States
Who We Are
Middleburg neighborhoods transformed
from the easy pace of country living to semirural subdivisions in the last decade, when
the housing boom reached out. Residents
are conservative, family-oriented
consumers. Still more country than rock and
roll, they are thrifty but willing to carry some
debt and are already investing in their
futures. They rely on their smartphones and
mobile devices to stay in touch and pride
themselves on their expertise. They prefer
to buy American and travel in the U.S. This
market is younger but growing in size and
assets.

Our Neighborhood
Semi-rural locales within metropolitan areas.
Neighborhoods changed rapidly in the previous
decade with the addition of new single-family
homes.
Include a number of mobile homes.
Affordable housing, median value of $158,000 with
a low vacancy rate.
Young couples, many with children; average
household size is 2.73.

Socioeconomic Traits
Education: 66% with a high school diploma or
some college.
Unemployment rate lower at 7.4%.
Labor force participation typical of a younger
population at 66.7%.

Market Profile
Residents are partial to trucks, SUVs, and
occasionally, convertibles or motorcycles.
Entertainment is primarily family-oriented, TV and
movie rentals or theme parks and family
restaurants.
Spending priorities also focus on family
(children's toys and apparel) or home DIY
projects.
Sports include hunting, target shooting, bowling
and baseball.
TV and magazines provide entertainment and
information.
Media preferences include country and Christian
channels.

Traditional values are the norm here--faith,
country and family.
Prefer to buy American and for a good price.
Comfortable with the latest in technology, for
convenience (online banking or saving money on
landlines) and entertainment.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri
classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source:
Esri 2014. Update Frequency: Annually.
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About this segment

Home Improvement
This is the

In this area

In the United States

#4

8.1%

1.7%

dominant segment
for this area

of households fall
into this segment

of households fall
into this segment

An overview of who makes up this segment across the United States
Who We Are
Married-couple families occupy well over
half of these suburban households. Most
Home Improvement residences are singlefamily homes that are owner occupied, with
only one-fifth of the households occupied by
renters. Education and diversity levels are
similar to the U.S. as a whole. These
families spend a lot of time on the go and
therefore tend to eat out regularly. When at
home, weekends are consumed with home
improvement and remodeling projects.

Our Neighborhood
These are low-density suburban neighborhoods.
Eight of every 10 homes are traditional singlefamily dwellings, owner occupied.
Majority of the homes were built between 1970
and 2000.
More than half of the households consist of
married-couple families; another 12% include
single-parent families.

Socioeconomic Traits
Higher participation in the labor force and lower
unemployment than US levels; most households
have 2+ workers.
Cautious consumers that do their research before
buying, they protect their investments.
Typically spend 4-7 hours per week commuting,
and, therefore, spend significant amounts on car
maintenance (performed at a department store or
auto repair chain store).

Market Profile
Enjoy working on home improvement projects and
watching DIY networks.
Make frequent trips to warehouse/club and home
improvement stores in their minivan or SUV.
Own a giant screen TV with fiber-optic connection
and premium cable; rent DVDs from Redbox or
Netflix.
Very comfortable with new technology; embrace
the convenience of completing tasks on a mobile
device.
Enjoy dining at Chili's, Chick-fil-A and Panera
Bread.
Frequently buy children's clothes and toys.

They are paying off student loans and second
mortgages on homes.
They spend heavily on eating out, at both fastfood and family restaurants.
They like to work from home, when possible.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri
classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source:
Esri 2014. Update Frequency: Annually.
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About this segment

American Dreamers
This is the

In this area

In the United States

#5

7.7%

1.5%

dominant segment
for this area

of households fall
into this segment

of households fall
into this segment

An overview of who makes up this segment across the United States
Who We Are
Located throughout the South and West,
most American Dreamers residents own
their own homes, primarily single-family
housing--farther out of the city, where
housing is more affordable. Median
household income is slightly below
average. The majority of households
include younger married-couple families
with children and, frequently, grandparents.
Diversity is high; many residents are foreign
born, of Hispanic origin. Hard work and
sacrifice have improved their economic
circumstance as they pursue a better life for
themselves and their family. Spending is
focused more on the members of the
household than the home. Entertainment
includes multiple televisions, movie rentals
and video games at home or visits to theme
parks and zoos. This market is connected
and adept at accessing what they want from
the Internet.

Our Neighborhood
American Dreamers residents are family-centric
and diverse. Most are married couples with
children of all ages or single parents;
multigenerational homes are common.
Average household size is higher than U.S.
average at 3.16.
Residents tend to live further out from urban
centers--more affordable single-family homes and
more elbow room.
Tenure is slightly above average with 65% owner
occupancy; primarily single-family homes with
more mortgages and slightly higher monthly
costs.
Three quarters of all housing were built since
1970.

Market Profile
When dining out, these residents favor fast-food
dining places such as Taco Bell or Wendy's, as
well as family-friendly restaurants like Olive
Garden, Denny's or IHOP.
Cell phones are preferred over landlines.
Favorite channels include Animal Planet, MTV,
Cartoon Network, and Disney, as well as
programming on Spanish TV.
Residents listen to urban or Hispanic radio.
During the summer, family outings to theme
parks are especially popular.

Many neighborhoods are located in the urban
periphery of the largest metropolitan areas across
the South and West.
Most households have one or two vehicles
available and a longer commute to work.

Socioeconomic Traits
While nearly 16% have earned a college degree,
the majority, or 63%, hold a high school diploma
only or spent some time at a college or
university.
Unemployment is higher at 10.7%; labor force
participation is also higher at 67%.
Most American Dreamers residents derive
income from wages or salaries, but the rate of
poverty is a bit higher in this market.
They tend to spend money carefully and focus
more on necessities.
They are captivated by new technology,
particularly feature-rich smartphones.
Connected: They use the Internet primarily for
socializing but also for convenience, like paying
bills online.

The demographic segmentation shown here can help you understand the lifestyles and life stages of consumers in a market. Data provider Esri
classifies U.S. residential neighborhoods into 67 unique market segments based on socioeconomic and demographic characteristics. Data Source:
Esri 2014. Update Frequency: Annually.
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Tehachapi, CA 93561: Population Comparison
Total Population
This chart shows the total population in an
area, compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)

Population Density
This chart shows the number of people per
square mile in an area, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)

Population Change Since 2000
This chart shows the percentage change in
area's population from 2000 to 2014,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)

Average Household Size
This chart shows the average household
size in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)
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Population Living in Family
Households
This chart shows the percentage of an
area’s population that lives in a household
with one or more individuals related by
birth, marriage or adoption, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)

Female / Male Ratio
This chart shows the ratio of females to
males in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
Women 2014
Men 2014
Women 2019 (Projected)
Men 2019 (Projected)
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Tehachapi, CA 93561: Age Comparison
Median Age
This chart shows the median age in an
area, compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)

Population by Age
This chart breaks down the population of an
area by age group.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)
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Tehachapi, CA 93561: Marital Status Comparison
Married / Unmarried Adults
Ratio
This chart shows the ratio of married to
unmarried adults in an area, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
Married
Unmarried

Married
This chart shows the number of people in
an area who are married, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually

Never Married
This chart shows the number of people in
an area who have never been married,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually

Widowed
This chart shows the number of people in
an area who are widowed, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually

Divorced
This chart shows the number of people in
an area who are divorced, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
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Tehachapi, CA 93561: Economic Comparison
Average Household Income
This chart shows the average household
income in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)

Median Household Income
This chart shows the median household
income in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)

Per Capita Income
This chart shows per capita income in an
area, compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
2014
2019 (Projected)

Average Disposable Income
This chart shows the average disposable
income in an area, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually

Unemployment Rate
This chart shows the unemployment trend
in the area of your search. The
unemployment rate is an important driver
behind the housing market.
Data Source: Bureau of Labor Statistics via
Esri, 2014
Update Frequency: Annually
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Employment Count by
Industry
This chart shows industries in an area and
the number of people employed in each
category.
Data Source: Bureau of Labor Statistics via
Esri, 2014
Update Frequency: Annually
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Tehachapi, CA 93561: Education Comparison
Less than 9th Grade
This chart shows the percentage of people
in an area who have less than a ninth grade
education, compared with other
geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually

Some High School
This chart shows the percentage of people
in an area whose highest educational
achievement is some high school, without
graduating or passing a high school GED
test, compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually

High School GED
This chart shows the percentage of people
in an area whose highest educational
achievement is passing a high school GED
test, compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually

High School Graduate
This chart shows the percentage of people
in an area whose highest educational
achievement is high school, compared with
other geographies.
Data Source: U.S. Census American
Community Survey via Esri, 2014
Update Frequency: Annually
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